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THE SEO SOMMELIER

Social Media Checklist: Your Roadmap to
Online Success

Get Found, Get Clicks, and Get Results

Social media is the bustling marketplace of the digital age—a place where brands
connect, engage, and build lasting relationships with their audience. But without a
strategy, it’s easy to get lost in the noise. That’'s where a structured social media
strategy comes into play.

Whether you’re an entrepreneur, a lawyer, or part of an SEO agency looking to enhance
your online presence, this checklist will guide you through the must-follow steps to
master social media marketing. From setting goals to leveraging analytics, we’re
covering the fundamentals that will help you create a compelling and engaging
presence on any platform. Let’s dive into the essentials of crafting the perfect social
media strategy!

Why Social Media Matters
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Here are some of it’s main benefits:

e Expands Brand Awareness: Your brand becomes visible to a global audience, helping
you establish credibility and recognition.

e Boosts Engagement & Trust: Engaging with your audience fosters a sense of
connection, increasing brand loyalty and customer retention.

e Drives Conversions: A well-executed social media strategy directs potential
customers to your website or products, leading to higher conversions.

e Provides Valuable Insights: Data-driven marketing helps businesses refine their
strategies and focus on what truly resonates with their audience.

How to Use This Checklist

This checklist is designed to be actionable and easy to follow. Here’s how you can get the
most out of it:

1. Read through each section and evaluate where you currently stand in your content
strategy.

2. Implement the action steps to strengthen any weak spots and improve your overall
approach.

3. Take advantage of the pro tips to elevate your content strategy and stay ahead of
the competition.

4. Have questions or need more guidance? Contact Eric Ritter, the SEO Sommelier, to
discuss your content strategy and how you can maximize your results.
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Social Media Marketing Checklist

1. Set SMART Goals

Goals are the foundation of a successful social media strategy. Without them, you’re
navigating without a map. SMART goals—Specific, Measurable, Achievable, Relevant, and
Time-bound—ensure that your efforts yield results.

Action Steps:

e Define Clear Objectives: Whether it's engagement, lead generation, or brand
awareness, establish what success looks like.

e Assign Measurable Targets: Set numeric benchmarks like follower growth, website
clicks, or engagement rates.

e Set a Realistic Timeline: Determine when you expect to achieve your goals and
adjust your efforts accordingly.

e Align Goals with Business Strategy: Ensure your social media efforts contribute to
your broader marketing and business objectives.

Helpful Links:

e How To Set Strategic Social Media Goals
e 9 SMART Social Media Marketing Goals For You to Set in 2024

Pro Tip: Review and refine your goals regularly to stay aligned with business growth and
platform updates.

2. Identify Your Platforms

Not all social media platforms serve the same purpose. Identifying the best ones for your
brand ensures that you reach your ideal audience effectively.

Action Steps:
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e Analyze Your Audience: Research where your target demographic spends their time
online.

e Evaluate Platform Strengths: LinkedIn is great for B2B, while Instagram and TikTok
are ideal for visual storytelling.

e Adapt Content for Each Platform: Tailor your messaging and visuals to fit each
platform’s style and best practices.

Helpful Links:

e What a Social Media Target Audience Is and How to Find It
e How to identify the best social media platforms for your brand

Pro Tip: Avoid spreading yourself too thin—focus on 2-3 platforms that align best with
your brand’s objectives.

3. Leverage Video Content

Video content is king in social media marketing. It captures attention, encourages
engagement, and performs exceptionally well in algorithms.

Action Steps:

e Use Short-Form Videos: Platforms like Instagram Reels and TikTok favor quick,
engaging content.

e Create Value-Driven Content: Provide tutorials, behind-the-scenes insights, or
customer testimonials.

e Optimize for Mobile: Ensure videos are formatted correctly for mobile viewing.

e Include Subtitles: Many users watch videos without sound—subtitles keep them
engaged.

Helpful Links:

e Video Tips and Data, According to Video Marketers
e \ideo Marketing Strategy: Harness the Power of Video

e Why Short-Form Video Is the Future Of Lead Generation
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Pro Tip: Invest in premium themes from reputable sources to get regular updates and
support.

4. Use Analytics to Guide Your Strategy
Data-driven decisions prevent guesswork and ensure continuous improvement.

Action Steps:

e Track Key Metrics - Engagement rates, follower growth, and conversion rates
provide essential insights.
e Use Platform Analytics - Facebook Insights, Instagram Analytics, and LinkedIn

Analytics offer valuable performance data.
e Adjust Strategy Accordingly - Identify what’s working and refine underperforming
areas.

Helpful Links:

e Social Media Analytics: The Ultimate Guide
e The 20 Best Social Media Analytics Tools for Marketers in 2024

e 23 Top Social Media Analytics Tools in 2025

Pro Tip: Regularly check insights and adjust your content strategy for continuous growth.

5. Experiment and Adapt
Social media trends change rapidly. Flexibility is key to staying relevant.
Action Steps:

e Test New Formats — Try out new features like Instagram Reels, Twitter Spaces, or
LinkedIn articles.

e Monitor Competitors — Stay aware of emerging trends in your industry.

e Gather Audience Feedback - Direct messages, polls, and engagement patterns
reveal valuable insights.
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e Stay Open to Change - Adapt your content strategy based on data and evolving
trends.

Pro Tip: Don’t be afraid to repurpose content that performs well on one platform into
another format for a different channel.

6. Build a Content Calendar

Consistency is crucial in social media marketing. A content calendar helps plan and
schedule posts in advance.

Action Steps:

e Schedule Ahead: Don’t rely on just your memory for posting or creating content; set
time apart for it and commit to following through. Procrastination is consistency's
number one enemy.

e Plan Content Weekly or Monthly: Outline topics, formats, and posting schedules.

e Use Scheduling Tools: Tools like Buffer or Hootsuite help maintain a consistent
posting rhythm.

e Keep Flexibility: Adapt to trends and real-time events while maintaining structure.

Helpful Links:

e Social Media Calendar Template: The 10 Best for Marketers
e Social media calendar template
e How to Plan Your Monthly Content Calendar: Tips and Tricks

Pro Tip: Batch-create content to save time and ensure consistency in messaging, but
remember that quality content wins over quantity.

7. Engage With Your Audience

Social media is a conversation, not a monologue. Engaging with your audience fosters trust
and community.

Action Steps:
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¢ Respond to Comments and Messages: Show appreciation and encourage discussions.

e Ask Questions & Polls: Involve followers in decision-making and gather more info
about your audience preferences.

e Feature User-Generated Content: Showcase audience contributions to build loyalty.

e Join Relevant Conversations: Participate in industry discussions.

Helpful Links:

e 5 Proven Social Media Engagement Strategies for 2024
e Social Media Engagement: Why it Matters and How to Do it Well

Pro Tip: Personalized responses enhance brand credibility and foster stronger
relationships.

8. Invest in Paid Ads Strategically

Paid ads amplify reach and boost engagement when organic strategies fall short, but it’s
not about throwing money at it: you have to approach it in the right way.

Action Steps:

e Align With Your Goals: Ads are a way to a mean, make sure you’re investing in a way
that matches the goals you set for your business.

e Test and Optimize: Test different formats such as carousels, video ads, lead gen
forms and adapt them to the platform. Some perform better depending on whether
you’re on TikTok, Facebook, or other platforms.

e Refine Audience Targeting — Ensure ads reach the right people; reaching a broad
audience with zero interest will not give you a great ROI.

Helpful Links:

e Paid Social: Top Platforms and Tips for Effective Social Media Ads
e Paid Social Media Advertising: A Beginner’s Guide

Pro Tip: Using high-performing organic posts as a base for paid promotions is a good
strategy for getting quality content in front of your target audience.
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9. Stay Ahead of Trends

Trends are ever-changing; they come up and go away faster every day. You need to keep up
with social media trends to stay relevant and competitive.

Action Steps:

e Use the Platforms: Whether you like it or not, using the platforms you’re posting
content to, it’s going to give you a first-hand experience of how people interact with
it, what’s trending, and how to reach its users best.

e Stay Updated on News: Stay up to date on what’s going on the day-to-day world to
get a better understanding on what to focus on when planning and creating your
content.

e Experiment with Emerging Features: Explore new content formats, interactive tools,
and engagement methods to see what resonates best with your audience.

Helpful Links:

e Social Media Advertising in 2025
e New Social Media Trends in 2025

Pro Tip: Encourage user-generated content to build authenticity and trust while expanding
brand visibility through real people experiences.
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CONTENT
MARKETING

Need some help?

Looking for a deeper dive and
personalized guidance on your content
marketing efforts? Reach out for a
Neighborly Assessment and Roadmap.
We’ll analyze your current strategy and
provide actionable recommendations
tailored to your business goals.

Contact me to discuss how [ can

help you achieve your digital goals.
ericeseosommelier.com
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